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I. SUPPORT FOR THE EURO 

1 The impact of the euro on the country 

Nearly two-thirds of respondents (64%) think that having the euro is a good thing for their country. 
On the other hand, one quarter think that it is a bad thing. Less than a tenth (7%) spontaneously 
answer they can’t decide whether it is a good or a bad thing.  

 
Base: all respondents (N=17,589) 

 

In the longer term, the trend since 2002 shows the proportion of respondents who think having the 
euro is a good thing for their country has continued to increase since 2007, reaching in 2017 and 
2018 its highest ever level since the study began. 

 
Base: all respondents (N=17,589) 
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In all but two countries of the euro area, the majority of respondents think that having the euro is a 
good thing for their country, with the highest proportions in Ireland (85%), Luxembourg (80%) and 
Austria (76%).  

 
Base: all respondents (N=17,589) 
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BE 60 3 33 1 6 3 1
DE 70 6 21 5 7 2 2
EE 71 2 10 2 14 = 5
IE 85 = 8 1 5 2 2
EL 60 3 26 4 10 1 4
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2 The impact of the euro on the European Union 

Almost three-quarters of respondents (74%) say that having the euro is a good thing for the EU.  

 
Base: all respondents (N=17,589) 

 

In all the euro area countries, more than six in ten respondents agree that having the euro is a good 
thing for the EU, with the highest proportions in Ireland (87%), Luxembourg (82%), Slovenia (81%).  

 
Base: all respondents (N=17,589) 
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3 The euro and European identity 

Seven in ten respondents consider that their feeling of being European has not changed following the 
introduction of the euro. More than a quarter of respondents (27%) say on the other hand that the 
euro makes them feel more European than before. 

 

 
Base: all respondents (N=17,589) 

 

In every euro area country, more than half of respondents consider that their feeling of being 
European has not changed following the introduction of the euro.  

 
Base: all respondents (N=17,589) 
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II. EURO COINS AND BANKNOTES 

1 Distinguishing and handling euro coins 

Slightly more than eight in ten respondents (82%) consider that it is easy (either ‘very easy’ or ‘rather 
easy’) to distinguish and handle euro coins when paying cash.  

 
Base: all respondents (N=17,589) 

 

a. Difficulties with euro coins 

Most people experience particular difficulties with lower cent euro coins and very few of them with 
higher euro coins.  

 
Base: respondents with difficulties handling euro coins (N=2,764) 
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b. Satisfaction with the current selection of euro coins 

More than six in ten respondents (63%) believe that the number of euro coins with different values 
is just right, while nearly a third (31%) think that there are too many euro coins and only 3% that 
there are not enough of them. 

 
Base: all respondents (N=17,589) 

 

 

c. Attitudes towards the abolition of 1- and 2-cent coins 

As seen in the previous section, 63% of respondents consider that the number of euro coins with 
different values is just right. Nevertheless, when asked whether they are in favour of abolishing 1- 
and 2-euro cent coins with prices rounded to the nearest 5 cents, a similar proportion of respondents 
(64%) answer that they are in favour of this measure.  

 
Base: all respondents (N=17,589) 
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2 Distinguishing and handling euro banknotes 

The proportion of respondents finding it easy to distinguish and handle euro banknotes is  
12 percentage point higher than the one finding it easy to distinguish and handle euro coins. 

 
Base: all respondents (N=17,589) 

 

III. THE IMPACT OF THE EURO ON PRICES AND OTHER MACROECONOMIC 
ASSESSMENTS  

1 The impact of the euro on prices 

a. The impact of the euro on travelling abroad 

One in two respondents (50%) believe that the euro has made travelling easier and less costly, while 
nearly four in ten (37%) share the opposite view.  

 
Base: all respondents (N=17,589) 
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At country level, the feeling that the euro has made travelling easier and less costly is the majority 
view in 16 euro area countries, with the highest scores in Ireland (86%), Latvia (71%) and Finland 
(70%). 

 

 
Base: all respondents (N=17,589) 

 

Respondents are divided on whether the euro has reduced banking charges when travelling in 
different EU countries or not. More than a third (36%) believe the euro has reduced banking charges, 
while a similar proportion (35%) think it has not.  

 

 
Base: all respondents (N=17,589) 
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At country level, respondents who think that the euro has reduced banking charges when travelling 
outnumber those who think that it has not in 13 euro area countries, with the highest proportions in 
Malta and Ireland (both 62%) and the Netherlands (50%).  

 

 
Base: all respondents (N=17,589) 

 

 

b. Converting prices in euro to old national currencies 

Nearly two-thirds of respondents (65%) answer that they do not convert from the price in euro to 
their old national currency when they are buying things.  

 

 
Base: all respondents (N=17,589) 
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2 Economic policy coordination in the euro area 

More than two-thirds of respondents (69%) answer that there should be more coordination on 
economic policy among euro area governments. Since 2017, the proportion of respondents thinking 
there should be more coordination among euro area governments has increased by two percentage 
points.  

 
Base: all respondents (N=17,589) 

 

At country level, the perception that there should be more economic policy coordination among euro 
area governments is the majority view in all euro area countries, with the highest scores in Spain 
(82%), Greece and Italy (both 79%), Portugal (75%) and France (74%).  

 
Base: all respondents (N=17,589) 
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The EU economic policy coordination among euro area countries has been weakened in recent years 
for more than four in ten respondents (42%).  

 

 
Base: all respondents (N=17,589) 

 

 

The feeling that the EU economic policy coordination has been weakened in recent years is the 
majority view: Greece (62%), Italy (58%), Spain (49%), France (46%) Portugal (44%), Cyprus (40%), 
Belgium (35%), Slovenia (34%) and Germany (30%). 

 

 
Base: all respondents (N=17,589) 
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3 Expectation for this year’s inflation rate 

Nearly half of respondents (49%) consider that the inflation rate this year will be higher compared 
to last year.  

 
Base: all respondents (N=17,589) 
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IV. ECONOMIC REFORMS AND OTHER SECTORIAL REFORMS TO BOOST GROWTH 
AND EMPLOYMENT 

1 Economic reforms in euro area countries 

Around eight in ten respondents (78%) agree that “there is a need for significant reforms to improve 
the performance of our economy”.  

 
Base: all respondents (N=17,589) 

 

In the 19 euro area countries, more than two-thirds of respondents agree with the statement “there 
is a need for significant reforms to improve the performance of our economy”.  

 
Base: all respondents (N=17,589) 

 

	  



 

 

14 

  
The euro area 
 
October 2018 

Briefing note 

Flash Eurobarometer 473  

In all euro area countries, at least two-thirds of respondents agree with the idea that “governments 
need to save more today in order to prepare public finances for the ageing of populations”.  

 
Base: all respondents (N=17,589) 

 

In 15 euro area countries, a relative majority of respondents believe that “successful reforms in other 
euro area countries have facilitated reforms in our country”, with the highest proportions in Ireland 
(64%), Luxembourg (63%) and Cyprus (56%).  

 
Base: all respondents (N=17,589) 

	
In every euro area country, more than half of respondents disagree that “the retirement age should 
be increased to ensure sustainability of the pension system”.  
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Base: all respondents (N=17,589) 
 

 

2 Evaluation of sectorial reforms 

Overall, most respondents consider that it is important that their government introduce reforms in 
each of the seven areas asked about to help increase growth and employment.  

 
Base: all respondents (N=17,589) 
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The table below shows, for every euro area country, which of the seven reforms was cited most 
frequently as important by respondents, as well as those mentioned second and third most frequently. 

 
Base: all respondents (N=17,589) 

 

 


